


4 pavilions, 4 different 
ways of living 
Milano Home



Video general overview of 
Milano Home 2024 : 
https://youtu.be/ZCdtYlRsAxM?si=o8jzI_dyRSzm
irt8

An example of the excellence
of the manufactures
https://www.youtube.com/watch?v=IynRhRYrW1s

Have a look !

https://youtu.be/ZCdtYlRsAxM?si=o8jzI_dyRSzmirt8
https://youtu.be/ZCdtYlRsAxM?si=o8jzI_dyRSzmirt8
https://www.youtube.com/watch?v=IynRhRYrW1s


Elements
Handcrafts Design Manufacturers Materials

Pavilion 2





The pavilion that looks to the future of Milano 
Home as the place for international excellence in 
home decor. Excellence that stems from 
companies' ability to transform materials, to 
create something new, to look beyond, making 
the values of the past and of tradition into fertile 
ground for product, communication and process 
innovation. A pavilion that celebrates creative 
capacity, the bond with nature, the origin of 
objects and companies, the ability of historical 
brands to continuously adapt to the present and 
anticipate it, and of new brands to be dynamic 
and quick in grasping the signs of the times, 
transforming them into effective solutions to the 
new demands of people.

CreationMaterial
Icon

History

Cultural heritage

Handcraft
OriginTradition

The key words 
of Elements

What can be found in Elements

Product excellence in the 
porcelain, silver, crystal and 

glass sectors

The know-how of local areas, 
the sensibility of artisans from 

Italian and abroad, 
the most creative designers

Design that is good for the 
world: innovative brands and 
products that express quality, 

commitment, taste

The 
typical 
visitor 

• Shops and designers seeking new materials, traditional objects and 
handcrafts.

• Interior Designers

• International buyers in search of excellent handcrafts made in Italy

• Distributors seeking new brands



The Milano Home Community



Action to support craftand 
production
• Targeted communications on our community – welcome posts, interviews…
• Speed dates with an international selection of «meet&Coffee» buyers
• Networking with a network of agents, our "ambassadors", sensitive to news
• Both digital visibility during the year and physical visibility during the fair with a target of 

independent shops, architects, designers, style offices, journalists, distributors, agents







We are the right partner for the valorization of 
territorial excellence
• We organize targeted b2b meetings between international demand and production
• We communicate the know-how of companies and craftmen on our channels
• We give visibility to sustainability, to the culture of matter



Shell scheme and rawspace
We also offer prefitted or raw area solutions if the country has its own stand builder



Listing –
Raw space and shell scheme packages

Our prices includes: 
• Speed date with a selection of domestic and international buyers
• Digitale page into the show directory 
• Domestic and international promotion of the fair 
• n. 5 exhibitors passes
• Basic cleaning of the booth (basic cleaning of the stands (carried out during the closing hours of the pavilion, includes:
cleaning of the floors and/or any coatings except carpet cleaning, dusting of furniture with the exception of those on 
display, emptying the baskets)
• The first connection to a 32A / 400V 3P+N+T plug is free till of 10 KW of power installed; in this first
• connection the power installed over 10 KW will be charged in the final statement of account at a forfait cost of 200€..



Shell scheme package description
• H 4 M –

LIVING



H 3 M –

STANDARD

Shell scheme package description



H 3 M –

DESIGN

Shell scheme package description



• H 3 M –

Desk Gallery

Su richiesta, euro 
90+iva, è possibile 
aggiungere un «bollo» 
con un'immagine 
dell’azienda

Shell scheme package description



SOME EXAMPLES OF CUSTOMED BOOTH FOR  
TERRITORIAL COLLECTIVES / CRAFTSMEN-
DESIGNERS



Murano, the Glass Island

Photo and project «the glass island» by promovetro, photo 2024

Together with the Promovetro consortium, artistic glass of the Veneto Region, we created a 
collective exhibition of 11 master glassmakers who told the story of the Murano supply chain 
from beads to chandeliers, passing through a series of classic and contemporary objects. The 
island acted as a media attraction, increasing the visibility of the island's companies that had 
decided to exhibit both in the exhibition and with their own stand.



foto e progetto «Novebotteghe» by gumdesign , foto 2024

Gum Design- Link between design and master 
craftsmen

To promote its design studio, Gum design showcased some of the masters with whom it 
collaborates, creating a "medieval" square where 9 artisans (nine workshops) had the opportunity to 
make themselves known and promote their ability to DO.
This model could be reinterpreted and adapted to promote the Region and its workers by creating a 
central forum where dialogue can be encouraged between those who make and those who buy



Theatres : Manifatture in Scena
Thanks to a historical architect of the art of the Table, we have created a space where the 
excellence of European manufacturing can be put on stage. In 2024, historic houses such as 
Meissen, Moser, Venini, Lalique, Royal Copenhagen, Rogaska, Cesa, ... joined.
The presentation is simple and of great impact with the aim of spreading the culture of beauty 
and excellence thanks to an efficient presentation and a video of the manufacturing

Foto e progetto 2024 – Manifatture in scena - unified setup where 8 historical manufactures were 
exhibited - project led by Ulderico Lepreri



ExtraordinaryCalabria Project
Calabria organized a collective of 10 companies to present their excellence in the field of 
ceramics, wood and home textiles.
They chose a one-size-fits-all stand solution, providing assistance for the graphics and 
presentation of the collections in the individual stands.



photo archives 2021

2021 –Design in Puglia Project
In 2021, we hosted a project from the Puglia Region which had a dual objective, first of all to 
make Puglia known as a land of creativity, quality, but also as a territory in which to invest.
One area was dedicated to negotiations and the dissemination of the Apulian production chain, 
another in the form of an "exhibition" highlighted each company with a dedicated area where 
few but significant pieces could be presented.



The 5 things visitors 
liked best

I met excellent craftspeople 
that I didn’t know before

I found new product categories 
to add to my business 

I saw the big European 
manufacturers again at a trade 

exhibition 

I liked the exhibitors' new 
products 

I liked the training for stores 
and designers 

MH 2024 Survey



Taste
Table Kitchen Cooking

Pavilion 4





Sociality as an element of attraction at the point 
of sale. Table and kitchen objects for new 
convivial experiences. Hospitality as a true art 
form to tell the story of the enthusiasm for 
spending time together and spending time 
together with enthusiasm.

The Taste pavilion houses the special Brand 
Power area, dedicated to the promotional 
world and the reward system of industry and 
retail

Originality
Innovation
Sustainability

Design

Technology
Taste

Style

The key words 
of Taste

What can be found in Taste

New products for the 
tableware, cookware and 

kitchenware sectors

A space dedicated to the 
design of conviviality. 

The link between the world 
of design and meals at the 

table

A special area to present 
innovative services and 

technologies for the point of 
sale

The 
typical 
visitor 

• Stores seeking new solutions, ideas and products for the kitchen and 
the art of entertaining. 

• The large-scale retail trade interested in promotional and loyalty 
programmes for its customers.

• Sale outlets interested in digitisation and 
increasing their sales performance 
thanks to technology.



A dedicated area within the Taste 
pavilion offering insights into the world 
of promotional products. 

Brand Power© is an initiative by Milano 
Home in cooperation with Promotion 
Magazine that connects suppliers of 
single products and entire collections 
– popular with consumers as rewards 
in promotional and loyalty 
programmes – with retail chains and 
industry. 

Products that are also ideal in incentive 
schemes for sales teams and other 
professionals, as well as for corporate 
gifts.

The event that connects 
brands with the reward 
system of industry and retail



Vibes
Fragrances Textiles Home Decoration

Pavilion 1





Style and trend proposals for new multi-
sensory experiences to be brought into sale 
outlets. 
Fragrances, fabrics and objects capable of 
firing the imagination, promoting well-being, 
engaging the senses. Atmosphere

Sensations
Multisensoriality

Well-being

Rituality
EnergyTouch

The key words 
of Vibes

What can be found in Vibes

Installations, suggestions and 
training opportunities to 

develop the sale of 
fragrances and textiles

A new space dedicated to 
objects, textiles and 

fragrances that can transform 
the home bathroom into a 

Spa

A focus on decorating with 
artificial flowers and a special 
Academy for helping stores to 

sell this product more 
effectively

The 
typical 
visitor 

• Specialised stores seeking novelties and sales outlets interested in 
expanding their assortment with new products of great interest to their 
customers. 

• International buyers seeking products of excellence from the world of 
textiles and fragrances. 

• Interior Designers

• Distributors seeking new brands.



Mood
Home Decoration Concept Gifts Stationery 

Pavilion 3





The pavilion that celebrates design as an 
element of creativity and lifestyle. Objects that 
characterise living spaces, cater for people's 
many tastes, interpret lifestyles, needs, dreams.

In addition to the world of decoration and 
concept gifts, this pavilion contains a stationery 
area, Christmas proposals, giftware and pet 
accessories.

Creativity
Change

Dynamism
Action

Flexibility
Contemporaneity

Adaptability

The key words 
of Mood

What can be found in Mood

Products and companies that 
interpret the most 

contemporary lifestyles 
through furnishing 

accessories

Inspirations from the world of 
design with solutions to make 
the home more personalised

Objects and products that 
accompany the different stages 

of people's lives, passions, 
interests, moments 

The 
typical 
visitor 

• Stores seeking novelties for the furnishing accessory sector, 
giftware, concept gifts, stationery.

• International buyers seeking more contemporary products for their 
stores.

• Interior Designers

• Distributors seeking new brands.



www.milanohome.com

CONTACT
ESTHER BOIL

+393346420022
esther.boil@fieramilano.it
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